Checklist: What to Stop Teaching—
Retiring Ineffective Practices in Business
Communication

Use this checklist to adopt modern, student-centered teaching strategies and technology-
driven tools that engage learners, align with industry trends, and prepare students for real-
world communication challenges.

Moving Beyond Traditional Lectures
L1 Replace one-way lectures with active learning techniques.
[ Facilitate group discussions that encourage diverse perspectives and critical thinking.
[ Use case studies based on real-world scenarios to promote application of concepts.

[ Introduce group problem-solving exercises to develop collaboration and innovation.

Embracing the Dynamic Landscape of Business Communication
L1 Regularly update content with current case studies from business news or industry.
L1 Connect classroom concepts to current events in media, business, and politics.
L1 Highlight and discuss industry trends such as social media strategy and digital
marketing.

Beyond Theory: Bridging the Gap to Practical Application
[] Incorporate simulations and scenarios from textbooks like *Excellence in Business
Communication*.
01 Use digital platforms like Slack, Microsoft Teams, or Zoom to mimic real workplace
environments.
L1 Teach proper use of tools for business messaging, project management, and virtual
presentations.

Cultivating Teamwork and Collaborative Learning
[ Assign collaborative projects that mirror real workplace teamwork.
01 Build peer feedback into assignments for written work and presentations.

L1 Use reflection and coaching techniques to build team-based communication skills.

Updating Assessment and Feedback Methods
[l Use detailed, up-to-date rubrics to clarify expectations and improve feedback.
Ul Provide personalized, timely feedback tailored to individual learning needs.

U1 Encourage revision, self-reflection, and growth through formative assessments.



Leveraging Technology for Enhanced Learning
] Implement Pearson’s MyLab for Business Communication to enhance instruction.
0] Use MyLab simulations to give students real-world decision-making experience.
[ Encourage student reflection through MyLab's Personal Inventory Assessments.
[ Use Dynamic Study Modules to personalize learning based on individual
performance.
0 Track progress through MyLab'’s real-time data and adjust instruction accordingly.

Benefits of Adopting New Practices
0 Increase student engagement through interactivity and relevance.
0 Improve learning outcomes with adaptive learning technology.
L1 Reduce prep time and grading complexity with automation tools in MyLab.

Ll Prepare students more effectively for modern, digital-first business environments.

Summary

Unlearning outdated teaching practices and embracing modern, interactive methods is key
to transforming business communication education. With tools like MyLab and approaches
like simulations, collaborative projects, and industry-aligned assessments, instructors can
deliver more relevant, engaging, and effective instruction. These changes empower students
to become confident, capable communicators equipped for success in today’s evolving
workplace.
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